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EXECUTIVE SUMMARY

The Super Bowl is the most iconic event on the American sports scene. With roughly 100 million viewers per 
year,1 it dominates television broadcasts and brings thousands of visitors to regional hotels, restaurants, 
entertainment venues, and retail businesses.2

Los Angeles County will host Super Bowl LVI on Sunday, February 13, 2022 at the new, state-of-the-art SoFi 
Stadium in the City of Inglewood. In addition to the main event, numerous ancillary activities throughout the 
region will precede the Big Game.

The short- and long-term benefits of previous Super Bowls are well-documented. These include lasting 
recognition that comes with unparalleled exposure, community service events leading up to and during 
Super Bowl week, and a significant boost to the regional economy.

Using conservative estimates for number of visitors, average hotel rates, and daytime spending per person 
per day, we forecast that Super Bowl LVI will produce economic benefits between $234 million and  
$477 million, including tax revenue to the LA region ranging between $12 million and $22 million. Millions 
of additional tax dollars will go to the State of California. These anticipated economic impacts are associated 
with approximately 2,200 to 4,700 new jobs in the LA region – many in the event production and hospitality 
sector, as well as contracts for regional businesses. Employment in five industries (transient and ground 
passenger transportation; hotels and motels; personal care services; full-service restaurants; and limited-
service restaurants) constitute more than half of these expected gains. 

These fiscal contributions represent 
a critically important step toward 
economic recovery as the world 
navigates and begins to move out 
of a devastating pandemic.

In addition to the significant quantifiable impacts, the 
Los Angeles region will realize numerous qualitative 
benefits, including national and global exposure that 

will impact tourism and economic activity for years 
to come. TV viewership during recent Super Bowls 
averages well above 100 million. The 2020 Super 
Bowl generated more than 43 million social media 
interactions. There also are numerous community 
service and philanthropic events planned around 
Super Bowl LVI. A summary of key facts and figures 
expected for the entire LA region in connection with 
Super Bowl LVI are set forth below.
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